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Course Information Form 
 
This Course Information Form provides the definitive record of the designated course 
 
General Course Information 

Course Title Graphic Design and Advertising  

Qualification  Foundation Degree (FdA) 

FHEQ Level 5 

Intermediate Qualification(s) Not Applicable 

Awarding Institution University of Bedfordshire 

Location of Delivery Central Bedfordshire College (FD) 

Mode(s) of Study and 
Duration  

Full-time over 2 years 

Part-time pathway typically over 3 years 

Professional, Statutory or 
Regulatory Body (PSRB) 
accreditation or endorsement 

Not Applicable 

UCAS Course Code  WNF5 

External Benchmarking 

QAA Quality Code section a1 (The Framework for Higher Education 
Qualifications); Level 5 

SEEC descriptors Level 4 and 5 

Entry Month(s) October 

 
Why study this course 
The FdA Graphic Design and Advertising. embraces practices and ideas aligned to 
contemporary Graphic Design and Advertising, and broader design practices as a whole. 
Through the course you will gain both practical and theoretical knowledge surrounding the topic 
of Graphic Design and Advertising. You will also undertake work-related study to help 
compound your learning. This will ensure you will leave with the necessary skills to work 
creatively in Graphic Design and Advertising and lead on to study at Level 6 of the BA (Hons) 
course at the University of Bedfordshire. 
 
Educational Aims  
The course focuses on the development of your abilities in the following areas: 
Enquiry 
The course will enable you to develop and use various academic enquiry skills from a range of 
art historical key ideas. You will also acquire personal and practice-based skills in areas of 
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specific relevance contemporary Graphic Design and Advertising practice, and employability. All 
of this will move you forward towards a qualification that will enhance your prospects of a career 
in your chosen area or to continue study on a BA (Hons) course at Level 6 on successful 
completion of your foundation degree. 
Wider contexts of understanding in visual practice 
To engage you in analytical and reflective thinking with a consideration of the artistic, critical and 
cultural contexts associated with Graphic Design and Advertising so that you might understand 
the value of your work and make independent assessments of its progress and the learning in 
which you are involved. Theoretical elements of your course will be delivered as a common unit 
with the University of Bedfordshire at Level 4 and 5. 
Collaboration 
To provide a foundation degree course in Graphic Design and Advertising that, not only equips 
you with appropriate knowledge, experience and understanding to take a productive and critical 
place in a world of, Graphic Design and Advertising. Including the team working skills needed in 
your creative discipline, but also provides you with the means by which to engage in further 
learning on a BA (Hons) course on completion of your foundation degree.  
Enterprise 
The course provides an opportunity to shape your foundation degree course in accordance with 
your personal preferences and future career aspirations. To promote professional practice, 
including self-marketing techniques, networking/presentation skills and team working, so that 
you can gain insights into professional levels of practice that will prepare you for the world of 
work and employment 
 
Course Structure  
 
The Units which make up the course (including the Professional Practice Year as applicable) 
are: 
 

Unit Code Level  Credits Unit Name 
Core or 
option 

ART014-1 4 45 
Graphic Design and Advertising Practice and 
Key Skills 

C 

ART015-1 4 45 
Graphic Design and Advertising Development 
and Production Methods 

C 

NEW 4 30 Context and Ideas C 

ART013-2 5 45 
Foundation Degree Project Planning 
Development and Work Based Learning 

C 

ART014-2 5 45 Foundation Degree Art and Design Project C 

NEW 5 30 Context and Meaning C 
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Course-Specific Regulations 
N/A 
 
Entry requirements 
For UK students, standard entry requirements apply -
http://www.beds.ac.uk/howtoapply/ukugentryreqs 
 
For EU students, standard entry requirements apply - 
http://www.beds.ac.uk/howtoapply/eu/guides 
 
For International students, standard entry requirements apply – 
http://www.beds.ac.uk/international/international-applications/international-entry-requirements 
 
Additional Course Costs 
You will need to purchase sketchbooks, pens, pencils, markers and other art materials. Please 
refer to student handbook for this and for latest updates of expected costs including A3 Pratt 
portfolio with sleeves £50, USB memory stick, external hard-drive or cloud file storage, graphical 
materials; pencils, fine-liners £10, coloured sharpies £15, artists scalpel and blades £10, metal 
ruler £2, A3 cutting mat £5, layout pads and sketchbooks A4 and A3, consumables incl. printing 
paper etc. £50. You will also be expected to purchase space on a web server to host your 
portfolio website upon graduation, approx. cost for this £50-90. 
 
Graduate Impact Statements 

The course has been designed to develop graduates who are able to: 

 Apply knowledge and understanding of Graphic Design and Advertising in a variety of settings 
within the chosen art or design industry, and demonstrate high-level technical skills when 
responding to professional briefs and self initiated projects 

 Work collaboratively in multi-specialist teams used in art and design practice – including group 
and client presentations 

 Produce professional work that demonstrates an understanding of current knowledge and 
innovation in art and design practice – specifically in the realm of Graphic Design and 

Advertising. 

 
Course Learning Outcomes 

 Demonstrate learning outcomes in relation to knowledge and understanding  

1. Understand design processes and techniques for visual communication and apply to creative, 
editorial and commercial outcomes suitable for the graphic design and advertising industry.  

2. Understand critical concepts, ideas/perspectives and paradigms of contemporary practice in 
relation to visual communication and cultural/creative production in general and graphic design 
and advertising in particular. 

3. Understand, through practical experience both in the studio and in the work place, the nature of 
professional practice relevant to graphic design and advertising. 
 

Demonstrate learning outcomes in relation to intellectual and cognitive skills  
4. Use methods of visual and contextual research relevant but not exclusive to graphic design and 

advertising and interpret creative ideas through graphic communication and design processes 
and methods that have a relevance to the graphic design and advertising industries and which 

http://www.beds.ac.uk/howtoapply/ukugentryreqs
http://www.beds.ac.uk/howtoapply/eu/guides
http://www.beds.ac.uk/international/international-applications/international-entry-requirements
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manifest a relationship between form, content, processes/techniques, communicative function 
and professional levels of practice. 

5. Apply analytical and synthetical thinking to propose solutions to creative problems and the 
communication of ideas that will be manifest in outcomes and artefacts relevant to the graphic 
design and advertising industry.  

6. Evaluate and reflect on the outcomes of courses of action and creative outputs and demonstrate 
the ability to adapt knowledge and production means in order to suit particular graphic design 
purposes whilst acknowledging alternatives. 

 Demonstrate learning outcomes in relation to practical skills  

7. Communicate ideas effectively using both verbal and visual skills, so that you are able to present 
your ideas in different forms of writing, drawing, notating, digital imaging, collating and through 
relevant articulation and presentation strategies. 

8. Use equipment, materials, processes and methods effectively.  These may be directly 
associated with graphic design and advertising or artistic production in general (e.g. workshop 
and studio equipment, silkscreen printing processes, imaging software, computers and 
peripherals, and material handling techniques). 

9. Initiate, plan, manage and develop your own creative projects, including those in which you may 
be involved through work related study. 

 
PSRB details 
N/A 
 
Learning and Teaching  
The FdA Graphic Design and Advertising course was developed as part of a partnership 
between the University of Bedfordshire and Central Bedfordshire College. Students are taught 
by staff from both institutions throughout the course.  
 
To help a student to learn independently, the curriculum is organised to promote the progressive 
acquisition and entrenchment of the necessary concepts, skills, attitudes and knowledge 
associated with Graphic Design and Advertising, with an underlying educational philosophy of 
self-directed learning managed and supervised through close contact with the student. 
 
Level 4 is underpinned with the essential skills required in art and design to build the confidence 
of the student. These skills give the backbone for Level 5 where critical reflection, 
experimentation and enquiry are central to the learning experience.  
 
An essential feature of the learning and teaching will be a student’s involvement in practical 
learning activities that confront visual and technical problems and ideas relevant to Graphic 
Design and Advertising. These include developing an understanding of the contexts that affect 
your working with graphic design and advertising, relevant computer skills, marking making and 
image creation and manipulation, typography and communication through design and 
advertising. 
 
At the same time learning activities will take professional and Work-Based Learning elements 
into consideration.  The course aims to build a close relationship between practice, historical 
context and theory and supports the students’ own particular insights into the critical and 
professional contexts which their own work is placed.   
 
Teaching and learning strategies include practical workshop sessions, personal study involving 
sustained practice in the studio or workshop, Work-Based Learning opportunities, one-to-one 
tutorials/supervision, seminars, demonstrations, and importantly the use of a 
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reflective/contextual journal as a means of understanding and documenting your individual 
learning. 

Research, and application of research to practice, is seen as a means of continuous 
development, enabling the student to work as a reflective, developing practitioner. 

Overall, the teaching, learning and assessment strategy is designed to support and enable 
students to achieve the learning outcomes of the course.  

Feedback on assessment is an essential part of the learning experience and the reflections 
made on the tutor comments will enable students to critically assess their learning and develop 
between briefs and tutor led studio ‘crits’.   
 
Assessment  
A range of appropriate assessments will enable you to grow in confidence and demonstrate 
your acquisition of knowledge and skills. The assessment methods used across the course 
include: 
 

 Coursework to include examples of Design, Advertising, use of computer applications, 
typography, drawing, research portfolios, notebooks, research assignments, essays, 
contextual writing. 

 Assessments based on individual and group presentations.   

 Portfolio reviews are a key means of assessing but they are also important for collating 
work for a professional portfolio. This instils in students the right attitudes towards 
professional work whereby you can use your portfolio to promote yourself in professional 
contexts.  

 Essays and reports feature in developing students’ writing skills, helping you to express 
ideas in a variety of ways and styles and to develop academic writing skills. If 
progressing to the BA (Hons) Top-up at Level 6, after completion of your foundation 
degree, these skills will benefit in producing the final year contextual rationale for your 
major project. 

 
Core art and design skills are embedded in the teaching and learning of the course and will be 
taken into account in all assessments. 
The assessments will develop incrementally across the course and allow you to gain skills, 
confidence and knowledge, receive feedback and develop, thus allowing you to implement this 
knowledge and feedback into subsequent assessments.  
At the end of the course completion of the assessments will demonstrate your ability to analyse 
current Graphic Design and Advertising and communicate this, in both written and visual 
formats, as well as demonstrate a range of transferable skills relevant to your professional 
employability.
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Assessment Map 
 

Unit Code C/O 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 

ART014-1                    CW-PORT   F    

ART015-1                    CW-PORT   F    

ARTXXX-1        PJ-Art   CW-ePort   F             

                           

ART013-2                      PR-Oral   F CW-Jou / CW-Port 

ARTXXX-2         PJ-Art  CW-ePort   F             

ART014-2                          CW-Port / CW-Jour 
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Developing your employability 
The foundation degree has an emphasis on strong vocational skills and academic relevance 
and will enable you to develop your creativity in order to gain relevant employment in the 
creative industries sector and/or the opportunity for further study in art and design at BA Level. 
 
Employability skills are integrated into the course at both Level 4 and 5 and provide you with 
an awareness of the real-world context. As part of your course you will be helped to develop a 
strategy for obtaining appropriate work placements/employment/worked-related learning as 
part of your course. A Work-Based Learning unit at Level 5, will help you to become more 
focused on managing your career.  You will be helped with the preparation of a professional 
portfolio; including a CV  (curriculum vitae) and social media skills needed to promote yourself 
in a social mediated art and design world. 
 
After Graduation  
Typical graduate destinations for Graphic Design and Advertising foundation degree students 
include 
direct work within contemporary Graphic Design and /or Advertising:  
 

 art direction  

 packaging 

 corporate identity and/or Branding 

 magazine design 

 designers specialising in television and motion graphics and in new medias such as 
web-based design. 

 typography  

 Designers for Print 
 
Work in related areas to design practice such as:  

 publishing 

 advertising and marketing  

 media 
Further study at BA (Hons) Level 6 on successful completion of your foundation degree. 
 
Additional Information 
You will have the opportunity to take part in course visits to professional design and 
advertising studios, external lectures (e.g. D&AD President Lectures) and art and design 
exhibitions - local, London based or national. You will engage with design practitioners and 
clients through participation in live briefs and design competitions, talks and workshops from 
visiting industry speakers. There will be scope to engage with internal work experience 
opportunities and receive support from the University Careers department in becoming self-
employed in order to undertake freelance commissions. 
 
Student Support during the course 
All students will be allocated a personal tutor at the start of the course. The tutor will provide 
you with personal tutorials providing academic support and monitoring of academic and 
professional development. 
You will also have unit tutor and course coordinator who will also be able to assist you with 
decisions relating to career possibilities and final project topics. 
Unit tutors and the course coordinator are always available to discuss your concerns through 
published office hours, personal appointments arranged by e-mail and informal guidance on 
the phone.  The feedback given to students as part of the assessment process will enable self-
assessment and development of your learning and skills, and promote progress to overcome 
any of your problems.  Tutors will also refer you to appropriate services in the event of issues 
that lie outside the boundaries of the tutor relationship.  
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For example, you can make use of the Professional Academic Development (PAD) team, and 
where appropriate ARTPAD, to support your particular learning needs. Language and 
communication skills are also addressed when need is identified and support provided by the 
PAD team.  
For students where English is your second language, the University provides free English 
lessons from intermediate up to more advanced level English language skills. For assistance 
with developing your IT skills, Library Services offer tutor led computer skill training workshops 
 
Course Equality Impact Assessment 

Question Y/N Anticipatory adjustments/actions 

The promotion of the course is open and 
inclusive in terms of language, images and 
location? 

Y  

Are there any aspects of the curriculum that 
might present difficulties for disabled students?  
For example, skills and practical tests, use of 
equipment, use of e-learning, placements, field 
trips etc.   

Y 

Students may need adapted equipment but 
this will be discussed at interview. 

Any field trips are non-compulsory for those 
unable to attend, but students will be given 
assistance where possible. Work 
Placements will be assessed for suitability 
by the Work Placement co-ordinator. 

Are there any elements of the content of the 
course that might have an adverse impact on any 
of the other groups with protected 
characteristics1?   

N 
Briefs are deliberately designed to enable 
students to adapt to suit their own needs 
and interests 

If the admission process involves interviews, 
performances or portfolios indicate how you 
demonstrate fairness and avoid practices that 
could lead to unlawful discrimination? 

 

All students are offered an interview which 
is usually conducted by more than one 
person and focuses on their portfolio of 
work and the quality of this 

Confirm that you have considered that the course 
learning outcomes and Graduate Impact 
Statements are framed in a non-discriminatory 
way. 

Y  

Confirm that the course handbook makes 
appropriate reference to the support of disabled 
students. 

Y 
A section has been included describing 
support. 

 
 
 
 
 
 
 
 
 
 

                                                 
1 Age, Gender reassignment, Marriage and civil partnership, Pregnancy and maternity, Race, Religion 

and belief, Sex, Sexual orientation 
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Administrative Information – Faculty completion 

Faculty CATS 

Portfolio UG Art and Design 

Department/School Art and Design 

Course Coordinator Noel Douglas  

Trimester pattern of operation Oct (Trimester 1), Feb (Trimester 2), June  

PSRB renewal date (where 
recognised) 

NA 

Version number 1/18 

Approved by (c.f. Quality 
Handbook ch.2) 

University event 

Date of approval (dd/mm/yyyy) May 2018 

Implementation start-date of this 
version (plus any identified end-
date) 

September 2018 

Study model type (e.g. study 
centre) 

 

 

 Name Date 

Form completed by   

Signature of Chair of 
Faculty TQSC 

  

 

Course Updates – ensure that the revised CIF is given a new version number each time a 
change is made 

Date Nature of Update 
FTQSC Minute 
Ref: 

   

   

   

 

Administrative Information – Academic Registry completion 

Route code (post approval)  

JACS / HECoS code (KIS)  

SLC code (post approval)  

Qualification aim (based on HESA 
coding framework) 
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Annexes to the Course Information Form 
 
These annexes will be used as part of the approval and review process and peer academics 
are the target audience. 
 
General course information 
 

Course Title Graphic Design and Advertising 

Qualification FdA 

Route Code (SITS) FDGDA-CF 

Faculty CATS 

Department/School/Division Art and Design 

Version Number 1/18 
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Annex A: Course mapping of unit learning outcomes to course learning outcomes 
Unit code ARTxxx-1 ART014-1 ART015-1 ARTxxx-2 ART013-2 ART014-2            

Level 4 4 4 5 5 5            

Credits 30 45 45 30 45 45            

Core or option C C C C C C            

Course Learning Outcome (number) Insert LO1 and/or LO2 for each unit into cell corresponding to the course learning outcome 

CLO1   LO1, LO2  LO1, LO2            

CLO2 LO1, LO2 LO1, LO1, LO2 LO1, LO2 LO1, LO2 LO1, LO2            

CLO3  LO2 LO1, LO2  LO1, LO2 LO2            

CLO4 LO1, LO2 LO1, LO2 LO1,  LO1, LO2 LO1            

CLO5  LO1, LO2 LO1,  LO1 LO1            

CLO6  LO1, LO2 LO1, LO1, LO2 LO1             

CLO7 LO1, LO2  LO1, LO2 LO1, LO2 LO2 LO2            

CLO8 LO1, LO2 LO1, LO2 LO1, LO2  LO2 LO2            

CLO9  LO1, LO2 LO1,  LO2 LO2            
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Annex B: Named exit or target intermediate qualifications  
 
This annex should be used when Schools wish to offer intermediate qualifications which sit 
under the main course qualification as named exit or target awards, rather than unnamed 
exit/default awards. 
 
 
Section 1: General course information 
 

Intermediate  
Qualification(s) and titles 

Specify the intermediate qualifications which are named exit or 
target qualifications (award types) AND what the qualification titles 
will be, as stated in the course information section of the 
associated CIF 
It is not necessary for the intermediate qualifications to have the 
same titles as the overall award, but the title must reflect the units 
taken to achieve it. 

Mode(s) of Study and 
Duration 

Indicate whether each intermediate qualification will be offered full 
time, part time or both, and the standard amount of time a student 
will take to complete each target qualification.  

Type of Intermediate 
Qualification(s) 

State whether the intermediate qualifications are named exit 
and/or target awards. 
 
Students register for target awards at the commencement of their 
study. Named exit awards provide an opportunity to gain a named 
qualification when a student fails to complete the main qualification 
for which they were registered or because they do not achieve the 
requirements of their original main qualification. 

Route Code(s) (SITS) of 
Intermediate 
Qualification(s) 

 

 
Section 2: Qualification unit diet 
 
One table to be used for each intermediate qualification 
 

 
Confirmation of unit diet for:  
 

Insert intermediate qualification and title 

The units to achieve the credits required may be taken from any on the overall diet for 
the main course qualification 

 

A combination of units from a restricted list must be taken to achieve the credits 
required (specify the list below) 

 

A specific set of units must be taken to achieve the credits required (specify units 
below) 

 

 

List of units (if applicable):- 
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Section 3: Course structure and learning outcomes 
 
One table to be used for each intermediate qualification 
 

 
Intermediate qualification and title 
 

 

 
The Units which make up this course are: 

Contributing towards the learning outcomes  
Insert LO1 and/or LO2 for each unit into cell 
corresponding to the course learning outcome 

Unit Code Level  Credits Unit Name Core 
or 
option 

1 2 3 4 5 6 7 8 9 10 
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Annex C: Course mapping to FHEQ level descriptor, subject 
benchmark(s) and professional body or other external reference 
points 
 
One set of mapping tables to be produced for the course and each named intermediate 
qualification 
 

Course (or intermediate) qualification and title  

 
FdA Graphic Design and Advertising  

 

FHEQ Descriptor for a higher 
education qualification  

 
FHEQ Level 5 

Course Learning Outcome(s) 

1 2 3 4 5 6 7 8 9 

Foundation degrees are awarded to students who have 
demonstrated: 

         

knowledge and critical understanding of the well-established 
principles of their area(s) of study, and of the way in which 
those principles have developed 

x x x       

ability to apply underlying concepts and principles outside the 
context in which they 
were first studied, including, where appropriate, the application 
of those principles in an employment context 

x x x       

knowledge of the main methods of enquiry in the subject(s) 
relevant to the named 
award, and ability to evaluate critically the appropriateness of 
different approaches to 
solving problems in the field of study 

 x x x      

an understanding of the limits of their knowledge, and how this 
influences analyses and interpretations based on that 
knowledge. 

     x    

Typically, holders of the qualification will be able to:          

use a range of established techniques to initiate and undertake 
critical analysis of information, and to propose solutions to 
problems arising from that analysis 

    x   x  

effectively communicate information, arguments and analysis 
in a variety of forms 
to specialist and non-specialist audiences and deploy key 
techniques of the discipline effectively 

   x   x   

undertake further training, develop existing skills and acquire 
new competences that will enable them to assume significant 
responsibility within organisations 

       x x 

And holders will have:          

the qualities and transferable skills necessary for employment 
requiring the exercise of personal responsibility and decision-
making. 

    x  x x x 

 
Subject Benchmark 
Statement(s) 

 
(insert title(s) and year) 

Evidence and/or Course Learning 
Outcome(s) 
How the course takes account of 
relevant subject benchmark 
statements 
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The format of the following mapping tables may be adjusted. 
 
Qualification Characteristic 
 

 
(insert title and year where 
appropriate) 

Evidence 
How the course takes account of 
relevant qualification characteristics 
documents 
 

  

  

  

  

  

  

  

  

  

 
Professional body or other 
external reference points        

 
(insert title and year) 

Evidence 
How the course takes account of 
Professional body or other external 
reference points        
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Annex D: Diet Template 
 

Course Title:  

Route Code:    Mode: e.g. Full Time  

Length of course:    

 
Please note a separate diet sheet is needed for each location of delivery (i.e. Luton, Bedford, 
partner location), each start date (i.e. October, February), each course length (i.e. 12 month, 
15 month) & each attendance mode (i.e. Full Time). 

Location of delivery (please tick): 
 

Luton AA   

Bedford AB   

Milton Keynes AD   

Other (please state)   

 
Delivery pattern - please highlight all applicable start months, if other please state): 
 

 
A list of valid available period codes can be found on the intranet at 
https://in.beds.ac.uk/registry/student-records/srs-training-and-development/sits. Please refer 
to this when completing the diet sheet below. If your diets differ year to year e.g. SET A, SET 
B, please indicate clearly the academic year and set applicable. 
 
If your diet includes units which have not yet been assigned codes, please ensure this is 
clear by using NEW in the unit code column, followed by the correct prefix to be used e.g. 
ASS. Student Records will then assign a new unit code. Please note that a change in the 
credit value of an existing unit will require a new unit code to be created.  
 
  

                                                 
2 Where you are proposing a teaching pattern outside of the University agreed patterns, you should provide a 
mapping document for the course against the University standard patterns of assessment points, exam boards, 
terms dates and breaks 

Semesterised OCT FEB JUN Exception…………………………… 

PG Block delivery (intake 
months ONLY) 

BLK1 
OCT 

BLK2 
NOV 

BLK3  
FEB 

BLK4 
APR 

BLK5    
JUN 

BLK6      
AUG 

Yearlong delivery 
OCT 
(TY) 

FEB 
(FY)  

Other (outside of agreed 
patterns)2 

 

https://in.beds.ac.uk/registry/student-records/srs-training-and-development/sits
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Units for Year 1 for Academic Year ……………. (Foundation Year where applicable) 

Unit Code Unit Name 
Unit 

Location 

Core/ 

Option* 

Period 
of 

study 
Credits 

      

      

      

      

      

Units for Year 2 for Academic Year ……………. 

Unit Code Unit Name 
Unit 

Location 

Core/ 

Option* 

Period 
of 

study 
Credits 

      

      

      

      

      

Units for Year 3 for Academic Year …………….  (Professional Practice Year where 
appropriate) 

Unit Code Unit Name 
Unit 

Location 

Core/ 

Option* 

Period 
of 

study 
Credits 

      

      

      

      

      

Units for Year 4 for Academic Year ……………. (where applicable) 

Unit Code Unit Name 
Unit 

Location 

Core/ 

Option* 

Period 
of 

study 
Credits 
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*If your diet includes optional units, please ensure the appropriate rules are noted on the 
diet. 

Please contact Student Records at studentrecords@beds.ac.uk with any queries. 

 

mailto:studentrecords@beds.ac.uk

