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Course Information Form (CIF) 
 

The CIF provides core information to students, staff teams and others on a particular course of 
study. 
 

Section 1 - General Course Information 

Course Title 
Media and Public Relations 

Media and Public relations (with Professional Practice Year) 

Qualification  BA (Hons) 

Intermediate Qualification(s) Certificate of Higher Education, Diploma of Higher Education 

Awarding Institution University of Bedfordshire 

Location of Delivery AA University Square Campus 

Mode(s) of Study and Duration  
Full Time over 3 years 
Full-time with professional Practice Year over 4 years 

FHEQ Level 4, 5, 6 

Professional, Statutory or 
Regulatory Body (PSRB) 
accreditation or endorsement 

Non applicable 

PSRB Renewal Date  

University of Bedfordshire 
Employability accreditation 

 

Route Code (SITS) BAMPRAAF+BAMPPAAF 

Subject Community Media 

UCAS Course Code P3P2  

Relevant External 
Benchmarking 

QAA General Business and Management (2007) 
QAA Communication, Media, Film and Cultural Studies Benchmark 
Statement (2008) 
QAA The Framework for Higher Education Qualifications in England, 
Wales and Northern Ireland (2008) level descriptors 4,5,6. 
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Section 2 - Published Information 

 

Course Structure  

The Units which make up the course are: 

Unit Code Level  Credits Unit Name Core or option 

MED012-1 4 30 Media Theory and Research Core 

MED004-1 4 30 Understanding Media Option 

MED010-1 4 30 American Cinema: History and Analysis Option 

MAR004-1 4 30 Marketing Basics Core 

MAR002-1 4 15 Introduction to Digital Business Core 

MAR003-1 4 15 Introduction to Public Relations Core 

MED035-2 5 30 Working in the Media Core 

MED027-2 5 30 Key Themes in Television Studies Option 

MED015-2 5 30 Cinema Cultures Option 

MAR021-2 5 30 Marketing Communications in the Digital Age Core 

MAR009-2 5 15 Public Relations and Media Interface Core 

MAR024-2 5 15 Understanding Consumer Behaviour Core 

MEDxxx - 0 Professional Practice Year Option 

MED013-3 6 30 The Uses of Film Theory Option 

MED023-3 6 15 Contemporary Practices and Debates Option  

MED028-3 6 15 Arts and Event Management Option  

MAR003-3 6 30 Public Relations Practice Core 

MED002-3 6 30 Public Relations Management and Theory Core 

MED014-3 6 30 Short Special Project Core 

Why study this course 

This combined course prepares you for a wide range of employment opportunities in the creative industries 
by combining practical and theoretical skills, knowledge in mass communications study as well as the public 
relations industry.   

Course Summary – Educational Aims  

 
This course combines a thorough understanding of mass media theory and practices together with an insight 
into the workings of the public relations industry. The public relations element of the curriculum covers both 
theoretical and practical aspects of PR. It embraces the complete range of public relations activities and 
stresses the importance of an integrated approach. The media communications curriculum will enable you to 
become an effective and responsible media analyst and communicator, and to understand the role of media 
in contemporary societies. You will study the practices involved in producing, describing, analysing and 
responding to the media. 

 
The PR side of the degree aims to provide you key knowledge and business skills to pursue a career in 
public relations, to develop your public relations counselling and planning capabilities, including the 
understanding and development of objectives and strategies, and to develop your competence in key public 
relations implementation skills.  
 
The Media side of the degree aims to provide you knowledge of the social, political and historical dimensions 
of contemporary media forms and institutions and introduce you to the major schools of critical theory and 
their relationship to the media and media texts. It will also allow you to select and use an appropriate 
medium with sufficient command so that you can express yourself, influence or inform opinion. An emphasis 
of the course is on practical experience of current media institutions and their working methods. 
 
This course will give you sound practical and academic skills in research, summarising, preparing logical 
arguments and reports, clear thinking and powers of persuasion, problem solving and analysis. It will also 
allow you to develop responsibility for your own learning and an ability to initiate a research project, making 
you able to establish working relationships with others. 
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Entry requirements 

Standard entry requirements. 

PSRB details 

 

Graduate Impact Statements 

The course has been designed to develop graduates who are able to: 

 Use an advanced understanding of the creative and public relations industries to produce, analyse 
or contribute to media content or the design of public relations strategies and campaigns 

 Apply critical thinking, creativity, an ability to collaborate, and good communication skills, both oral 
and written to their professional environment  

 Be aware of and adaptable to the developments and impact of new technologies and globalisation to 
their professional environment. 

 

Higher Education Achievement Report - Additional Information 

 

Learning and Teaching  

Your media units will ask you to approach media texts which you are familiar with using a different frame of 
mind: you will be asked to stop being a consumer and become an active viewer and a critical analyst. As you 
progress in your degree you will move to less familiar examples. The public relations units replicate real 
working practices by asking you to work on case studies thinking of all the steps of a project, from 
commission to execution. 
 
In the more theoretically based modules (for example, Understanding Media), visually illustrated lectures 
introduce you to the main theoretical concepts and models used in describing, analysing and criticising the 
media.  Smaller groups of students in seminars and workshops then put these theories and models into 
practical applications.  This then forms the basis for assessment in the form of an essay, exam or 
presentation.   
 
Throughout the course, you are also expected to undertake independent reading to supplement and 
consolidate what is being taught/learnt, and to broaden your individual knowledge and understanding of the 
subject. Each unit involves the discussion and debate of the key issues and concepts both orally, and in 
writing, and formative and summative assessment based upon the knowledge and understanding of such 
issues and concepts. 
 
Throughout all the core units, teaching is normally based on one hour lectures, with complementary 
screening and/or demonstration sessions, supported with a group seminar. However, some units are run in 
workshop format. Where practical production work is undertaken, technical support and instruction are given 
in the form of training and demonstration sessions.  
 
Group work is an important element of media practice and public relations assessment, which accurately 
reflects the way in which the industry works.  You will be required to work in groups in order to gain a 
practical insight into the practical difficulties and rewards of collaboration, and several units include 
assessment that involves group work.  As part of this assessment, you will both practice and analyse what is 
involved in group work: all aspects of management of group work, preparation, decision making, allocation of 
roles, storyboarding, production schedules, post-production activities, critical review of the production. 
 
Units at levels 5 and 6 build upon this foundation to develop your independent study skills for the final 
special project in your final year.  As you assume a greater autonomy and responsibility in your own learning 
so too will you approach your academic studies and practical work with increasing rigour.   
 
The PR teaching and learning of your joint degree course will complement the media communications 
elements, which in working practice have a co-dependence. You will initially develop the fundamentals of 
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public relations in the context of a marketing framework. Team working skills developed in the first year will 
be enhanced in the second year of study through collaborative learning and reflection to provide core skills 
necessary for a career in PR. The position, role and responsibilities of PR in societies will be embedded in 
the learning and you will develop critical reasoning skills in parallel.  In the final year you will balance the 
acquisition of critical academic theory related to PR with the practical application of your accumulated PR 
knowledge through an encounter with PR practitioners in which you are required to develop, present and 
defend your creative PR proposals and then subsequently reflect upon the experience and improve your 
work.  This will enhance your employability enormously.  Across each of the three years of on-campus study 
you will additionally have access to and involvement with real world practice though the Business School's 
'Practice Weeks' initiative.   
 
Equipped to further develop your interests in academic study or professional training, graduates will have a 
range of sophisticated skills for analysing communication and providing original and convincing solutions to 
communication problems.  You will be able to give voice to personal ideas and opinions as well as 
representing other people’s points of view with clarity and conviction. 

 

Developing your employability 

Our curriculum gives you skills that are valuable for a career in the media and in public relations. 
Employability is understood widely as encompassing knowledge, abilities and an engaged, responsible and 
professional attitude which your tutors expect you to display in all your units. All University of Bedfordshire 
courses aim to help you be prepared for the world of work. The Careers Service is there to support you 
throughout the three years of your study.  
 
Presentations by practitioners, regular input from the careers service during all levels of your study (starting 
during induction week, concluding during the workshops for the level 3 project), as well as specifically 
designed units with the world of work in focus (such as Working In the Media), will help you be ready for your 
career. You will also have access to the Journalism website with information about internship opportunities 
and openings in the industry. 
 
You will have opportunities to volunteer in the organization of extra curricular and co-curricular events 
throughout the year, such as conferences, festivals, degree shows, and open days, which will lead you to 
membership of our Professional Leadership Academy. 

The Department of Marketing, Tourism and Hospitality at the University of Bedfordshire has a commitment 
to delivering education to enhance students’ employability. For the past 12 plus years, final year students on 
single honours and joint PR programmes have benefitted from and experience with senior and operational 
professionals in the Public Relations industry. Students have developed and presented their ideas to top 
executives in a variety of professional PR environments, on the in-house and the consultancy sides of the 
business.  The practitioners have provided a wealth of feedback to students. This ‘experience’ and feedback 
has resulted in a range of benefits.  At a basic level students have learnt first-hand about contemporary PR 
practice while others have gained internships and in some cases full time employment as a direct result. The 
BA Public Relations Course Coordinator was presented a major award by the Chartered Institute of Public 
Relations for his work linking students to the PR world. The newly implemented Practice Weeks across the 
Business School similarly engage students with industry in practical assignments at all undergraduate levels. 

Students who register for the degree with professional practice year will additionally attend a series of 
workshops and activities related to securing a suitable placement and compulsory briefings at the end of 
year 2 to ensure that all legal requirements for health and safety, safeguarding etc. training have been met. 
This will be explained more fully in your professional practice handbook once you have registered with the 
Careers and Employability Service’s Student Development and Awards Team in your first year. If you will be 
working with children and/or vulnerable people you will be required to have a DBS check and undertake 
Safeguarding and Prevent training. 

Department (s) 

Culture and Communications; Marketing, Tourism and Hospitality 

Assessment  

Students are assessed in a variety of ways.  The majority of units are assessed through coursework, 
portfolios, essays, presentations or, in a few cases, exams. Presentations are usually given and assessed in 
the context of a group seminar, although you will be assessed individually 
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At level 4 you are assessed on your understanding of the fundamental concepts and disciplines of which 
Mass Communications and Public Relations are composed.  You are required to comprehend the basic 
range of intellectual concepts which form the foundations of the subject areas, and will be assessed on your 
ability to articulate such concepts in a coherent manner, in a variety of written assessments/written briefs. 
 
At level 5 you are assessed on your ability to apply the basic concepts of the disciplines introduced in level 1 
to existing controversies and issues on which there is already a body of research and critical opinion.  You 
also should be able to demonstrate the inter-relationships between critical theory and media practice, and 
between the theory and the practice of public relations. 
 
At level 6 you will be required to demonstrate independent powers of judgement.  This may be in the form of 
analysing and criticising a media text or institution in an original manner, or presenting a coherently structure 
public relations campaign.  In all cases, you will be expected to show an awareness of the major theories 
and practices of the disciplines.  You will progress from well defined briefs to more open-ended and 
challenging assessments, which culminate in the student initiated level 3 project, which hopefully will 
combine the areas of media and public relations.  

 

After Graduation  

Our graduates have found employment in marketing, advertising and PR companies as account or 
marketing executives.  Former students now work in magazine publishing, journalism, media production and 
research, digital media production and teaching. Many of our students work freelance, and also as 
copywriters or in-house press officers. 
 
Postgraduate opportunities at UoB exist in a range of MA’s in Media as well as in Business. Students can 
continue onto our MA in Mass Communications. Often these Masters lead to further research opportunities 
such as PhD. 

Student Support during the course 

At institutional level, the university has in place a range of easily accessible support structures for new and 
existing students.   
 
These include SID (Student Information Desk), located in the campus center, which offers confidential 
advice on all aspects of academic study. For example, it includes Mitigation, which deals with decisions  
regarding special circumstances that might require extensions for your assessments. 
 
They also provide information about other areas of university-wide student support include: housing, health, 
counselling, study support, special needs and disability advice, and careers service.  
 
The CLE (Centre for Learning Excellence) also runs workshops on skills and employability for students. The 
university chaplaincy runs regular meetings, social events and trips. The Student Union provides additional 
support and activities. 
 
Course specific support is also in place. First year students receive a comprehensive induction in the week 
prior to the commencement of the academic year.  In addition to this, course leaders will meet with their 
student groups to explain course structure and other issues relating to the student experience. These 
introductions will give you outlines of your course and units, a description of the ways you will be 
encouraged to develop your knowledge and skills, and signpost resources and materials to assist the 
process of your learning and success. An important part of this induction is the training to use BREO 
(Bedfordshire Resources for Education Online) 
 
All students at level 1 will be allocated a personal tutor.  This academic will be responsible of monitoring your 
academic progress throughout your first year and beyond, and will help you with any academic or personal 
issues that might come up. The personal tutor is your consistent point of contact for support and guidance, 
but will on occasion refer you to other university staff for specific issues.  
 
Further support is provided by lecturers who have Office Hours for you and the media administration team. 
The Business Faculty office will be able to support with Business related query. The Public Relations course 
leader will deal with queries about the business units. 
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Throughout your course, you will have continuous access to online support through both www.beds.ac.uk 
and via BREO VLE (Virtual Learning Environment).  BREO provides a range of online resources, and should 
be the first port of call for you in terms of university wide and module specific announcements, as well as 
module specific materials.  We recommend that you use BREO regularly, and that you use your university 
email where we send you updates about all aspects of your course which need your attention. 
 
Students may be required, at the discretion of the Course coordinator, to undergo diagnostic testing for 
academic English language abilities, and may further be required, at the Course coordinator’s discretion, to 
participate in academic English support workshops or classes laid on by the University. 
 
In addition, the PAL (Peer Assisted Learning) scheme will provide level 4 students help from second and 
third year students. 

 

Students with disabilities 

This programme makes intensive use of audio and visual materials and so if you have difficulty accessing 
these you should discuss this with the Disability Advice Team in conjunction with the course team at the 
outset to ensure that appropriate support is in place. 
 
The University of Bedfordshire is committed to ensuring that curricula across all courses are inclusive to all 
students.  The Disability Advice Team which is associated with SID is available to discuss any issues 
students may have and can provide services such as sign language interpreters, note takers, dyslexia 
screening/tuition and support with mobility on campus.  They offer confidential advice and information about 
academic and personal issues, adjustments in examinations, applying for the Disabled Students’ Allowances 
(DSA) and buying suitable equipment.  The Disability Advice Team communicates regularly with unit and 
course leaders to ensure the needs of students are covered. 
 
All students concerned that their studies may be affected by disability are encouraged to contact either their 
Portfolio Leader, Course co-ordinator or Personal Tutor for advice at whatever point in their course the need 
to do so becomes apparent. 

 

http://www.beds.ac.uk/
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Section 3 - Academic Information 
This section will be used as part of the approval and review process and peer academics are the target 
audience. 

Course Learning Outcomes 

Upon successful completion of this course, you should be able to:- 
 
- demonstrate an understanding of how media texts and institutions are affected by cultural, political, 

technological, economic and ethical contexts 
 

- carry out the full range of tasks undertaken by a public relations professional 
 

- demonstrate familiarity with the core knowledge base of public relations and an appreciation of its 
changing nature 
 

- explain, analyse and criticize controversial issues surrounding the media and to formulate your own 
position clearly, in writing or orally 
 

- demonstrate a knowledge of the central role of the media at all levels of cultural and social organisation, 
and a critical awareness of the implications of such a role  
 

- apply your knowledge and understanding of media theories to critically reflect upon your own media and 
pubic relations practice and experiences 
 

- contribute to team work at a number of levels: setting group aims allocating roles and responsibilities, 
working to a common purpose, negotiating and problem solving 
 

- understand and demonstrate a critical awareness of the moral, ethical, environmental and legal issues 
which must be considered by a public relations practitioner 
 

- demonstrate your research and problem solving skills by critically understanding and evaluating 
methods of acquiring, interpreting and analysing information 

In order to qualify for the award of BA (Hons) Media and Public relations (with Professional Practice year) 
students will need to meet all of the outcomes above and: 

10. Demonstrate knowledge and analytical understanding of professional practice by successfully 
completing an approved period of approved work place practice. 

Course-specific regulations 

 

Teaching, Learning and Assessment 
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Additional Academic Information 

Peer-assisted learning (PAL) 

Understanding Media, MED004-1 

Initial Assessment 

Understanding Media, MED004-1 

Improving students’ learning 

Self-reflection is part of the assessment of Media Theory and Research and of Arts and Events 
Management.  

Several first year units have support sessions organised and run by PAD and by the subject librarian. 

Academic Integrity 

Referencing, use of sources and the meanings of plagiarism are introduced in Understanding Media, and in 
Media Theory and Research.  This is an essential element of ethical and professional academic practice 
which will be useful to you throughout the three years of your degree, and beyond. 

HEAR implementation 

 

Internationalisation 

Several units offer international perspectives and globalisation as a fundamental 21st century concept  runs 
through the course. Cinema Cultures looks at the mutual influences of Hollywood and other world cinemas, 
and the international distribution of films and festival circuit.  Understanding Media introduces the notion of 
globalisation and the global flow of media texts and business. Digital e-Business examines the global reach 
of online marketing and public relations campaigns. This course tends to attract a high proportion of 
international and EU students, who bring their own knowledge and perspectives about the differences and 
similarities between UK and their own media and cultural institutions and practices. 

Sustainability 
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Section 3 - Administrative Information 
This section will be used as part of the approval and review process and peer academics are the target 
audience. 

Faculty Creative Arts, Technologies and Science 

Portfolio Culture and Communications Undergraduate 

Subject Community Media 

Department/School/Division School of Culture and Communications 

Course Coordinator Dr Marta Cola 

Version Number 1/16 

Approved by  FTQSC 

Date of approval (dd/mm/yyyy) 8 June 2016 

Implementation start-date of this version 
(plus any identified end-date) 

October 2014 

 
 
Form completed by: 
 
Name: Carlota Larrea (updated by Marta Cola)  
 
Date: 17th March 2014 (updated June 2014); (updated May 2016) 
 
 
 
Authorisation on behalf of the Faculty Teaching Quality and Standards Committee (FTQSC) 
 
 
 
Chair: …………………………………………………………  Date: …..……………………………………. 
 
 
 

 

Course Updates 

Date 
(dd/mm/yyyy) 

Nature of Update FTQSC Minute Ref: 

20/05/16 Update of sandwich year to professional practice and 
adjustment to employability section and addition of Learning 
Outcome related to Professional Year practice; change unit 
co-ordinator 

 

   

   

   


