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Course Information Form (CIF) 
 

The CIF provides core information to students, staff teams and others on a particular course of 
study. 
 

Section 1 - General Course Information 

Course Title 

Journalism and Public Relations 

Journalism and Public Relations (with Professional Practice Year) 

 

Qualification  BA (Hons) 

Intermediate Qualification(s) Certificate of Higher Education; Diploma of Higher Education 

Awarding Institution University of Bedfordshire 

Location of Delivery AA University Square Campus, 

Mode(s) of Study and Duration  
Three years full time 
Full-time with Professional Practice Year over 4 years 
 

FHEQ Level 4,5,6 

Professional, Statutory or 
Regulatory Body (PSRB) 
accreditation or endorsement 

Non applicable 

PSRB Renewal Date Non applicable 

University of Bedfordshire 
Employability accreditation 

 

Route Code (SITS) BAJPR-S+BAJPPAAF 

Subject Community Media 

UCAS Course Code P500 

Relevant External 
Benchmarking 

QAA Communication, media, film and cultural studies 2008 
 
QAA The Framework for Higher Education Qualifications in England 
Wales and Northern Ireland (2008) level descriptors 4,5,6. 
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Section 2 - Published Information 

 

Course Structure  

The Units which make up the course are: 

Unit Code Level  Credits Unit Name Core or option 

MED011-1 4 30 Reporting and Writing C 

MED002-1 4 30 Introduction to the Journalism Industry C 

MAR004-1 4 30 Marketing Basics C 

MAR003-1 4 15 Introduction to Public Relations C 

MAR002-1 4 15 Introduction to Digital Business C 

MED020-2 5 30 Print Production & Design O 

MED012-2 5 30 Journalism Law and Public Administration C 

MAR009-2 5 30 Public Relations and Media Interface C 

MED023-2 5 30 Specialist and Feature Writing O 

MAR021-2 5 30 Marketing Communications in the Digital Age C 

MEDxxx 5  Professional Practice Year O 

MED020-3 6 30 Ethics and Journalism O 

MED012-3 6 30 Magazine and Online Publishing O 

MAR015-3 6 30 Public Relations Ethics and CSR  C 

MAR022-3 6 30 Topical Public Relations Practice C 

MAR016-3 6 30 Public Affairs C 

Why study this course 

This course gives you the opportunity to develop the analytical and creative skills needed by modern 
journalists and public relations professionals and to master a range of multimedia tools to publish both 
journalistic and marketing content. 

Course Summary – Educational Aims  

This course blends an understanding of practical journalism with a solid insight into the world of public 
relations. The journalism section of the syllabus includes news-gathering, news and feature writing, as well 
as cross-industry editorial and production skills. You will study newspaper, magazine and newsletter 
publishing in print and online. The public relations section of the syllabus is both practical and theoretical 
and includes a full range of integrated PR activities. 

During the course you will benefit from teaching staff who have worked or continue to work in local, regional, 
national or international journalism and PR; exploit excellent opportunities through the ability to study across 
two faculties; enjoy access to a dedicated newsroom equipped with the latest technology; and gain the 
opportunity to study marketing and e-Business. 

Many journalists and public relations consultants enjoy careers that move between the two areas. For 
example, several high profile journalists have spent time working for various governments communications 
departments. 

You will learn how to research for a variety of purposes including finding a target market for a news piece or 
feature article, gathering the facts for that story, or determining the requirements of a PR client and who to 
target in the media or general public to achieve their business goals. You should also learn to present your 
work competently using a variety of media tools from magazines to websites. In many of the units you will 
practice working in teams with other students, devising reports, business plans or media products together. 
You are also expected to demonstrate in teams and in your own individual work the ability to develop new, 
commercially viable products and services either to meet the needs of existing enterprises or to fit new gaps 
in the marketplace.  

Entry requirements 

Standard entry requirements. 

PSRB details 
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Graduate Impact Statements 

The course has been designed to develop graduates who are able to: 

 Use in-depth desk research and interviewing to produce and design high-quality journalistic content 
for magazines and other multimedia platforms or to produce reports and press releases on behalf of 
PR clients. 

 Produce journalistic and PR work of a high standard both as self-starting individuals and in a variety 
of task-centred teams.  

 Define and deliver innovative journalistic products and creative PR campaigns based on a sound 
understanding of the evolving economics of journalistic enterprises and the changing demands of 
PR clients. 

 

Higher Education Achievement Report - Additional Information 

 

Learning and Teaching  

In the first part of your degree we will set out for you in lectures the key facts and skills you need to master 
and give you the opportunity to practice them in workshops and learn more through relevant readings we 
provide. Your fellow students in second and third year will coach you in scheduled sessions to improve your 
performance and share their experiences. As your skills improve and you develop your understanding 
through the course of the degree, you will have increased opportunities to set your own goals and 
objectives, working alone and with teams in workshops and doing more independent research. In the second 
half of your third year this culminates in a special journalism project of your own design, overseen by a 
personal supervisor, which you produce on your own or in a team you choose. Alongside this in your third 
year you will balance the acquisition of critical academic theory related to PR with practical application when 
you are required to develop, present and defend your creative PR proposals to a panel of PR professionals.   

Across each of the three years of on-campus study you will additionally have access to and involvement with 
real world practice though the Business School’s ‘Practice Weeks’ initiative. 

Developing your employability 

During the course you will benefit from teaching staff who have worked or continue to work in local, regional, 
national or international journalism and PR. The journalism and PR teams work closely with employers 
within the industry and the Careers and Recruitment Service at the University of Bedfordshire. These links 
result in talks which students at all levels are able to attend, practical professional experience events in 
which students are encouraged to take part, and enable every student to build contacts and network within 
their area of interest. All journalists have access to a group BREO site established and maintained by the 
Course Leader, which offers career advice, practical skills, opportunities for work experience and contacts. 

In your final year you will develop and present your ideas to top executives in a variety of professional PR 
environments, on the in-house and the consultancy sides of the business.  Not only have our students 
learned first-hand about contemporary PR practice – some have gained internships and in some cases full 
time employment as a direct result. The newly implemented Practice Weeks across the Business School 
similarly involve you with practical assignments for industry at all undergraduate levels.Professional skills 
and values underpin this course and are an integral part of teaching and learning within all units. We assist 
every student to develop the ability to evaluate effectively and reflect on their own and work of others, and 
understand the demands and requirements of employers. Former graduates in relevant industries regularly 
return to outline their experiences, and discuss opportunities with current undergraduates, which is very 
valuable. Links have also been established for alumni unable to visit in person to communicate via email and 
social networking sites with current students.  

Students who register for the degree with professional practice year will additionally attend a series of 
workshops and activities related to securing a suitable placement and compulsory briefings at the end of 
year 2 to ensure that all legal requirements for health and safety, safeguarding etc. training  have been met,. 
This will be explained more fully in your professional practice handbook once you have registered with the 
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Careers and Employability Service’s Student Development and Awards Team in your first year. 

Department (s) 

Department of Journalism & Communications, Department of Marketing, Tourism and Hospitality 

Assessment  

You will produce a broad range of work through this degree – in addition to work you produce for grading 
you will have the opportunity to get feedback from lecturers and your peers on a variety of “formative” tasks 
to help you prepare for the assignments and the world of work. Many assessments are practical, involving 
for example writing stories, press releases, producing magazines and managing websites, but there will also 
be essays and exams to let you demonstrate your grasp of key facts and legal knowledge to potential 
employers. All of your graded work will be given prompt written feedback and all lecturers also have office 
hours in which they can talk you through any difficulties you may have, point out ways for you to improve 
further and can give you advice on the writing you do for employers outside the classroom. 

After Graduation  

Graduates of this course have gone on to pursue careers in magazine publishing, sports journalism, media 
research, local government, press offices and PR companies. 

Student Support during the course 

At institutional level, the University already has in place a range of easily accessible support structures for 
new and existing students. The Student Information Desk (SID) is where students can attain face-to-face 
advice on many issues. They are then offered university-wide support, which include: Housing, Health, 
Counselling, Study Support, Special Needs/Disability Advice and a highly successful Careers Service.  

Throughout your course, you will have 24-hour access to online support through both www.beds.ac.uk and 
via the BREO VLE (Virtual Learning Environment). The Professional and Academic Development service 
offers both online access to a range of study skills information and interactive tools and study skills 
workshops open to all students. 

First Year students will receive a comprehensive generic induction in the week prior to the commencement 
of term.  As you progress, you will also have induction sessions, at the end and at the start of each 
subsequent year, to prepare you for each new step.  In addition to this you will be guided at each level of 
your studies by individual unit leaders. Unit introductions will give you an outline of the structure of the unit, 
an introduction to the ways you will be encouraged to develop your knowledge and skills, and signpost 
resources and materials to assist the process of your learning and success.  

All students are assigned a Personal Academic Tutor. This Personal Tutor will work with you – where 
possible - throughout your degree, monitoring your academic progression and forming a consistent point of 
contact for academic support and guidance. This support may extend to providing advice on careers and 
further academic study. In addition, our peer assisted learning scheme uses pairs of students in year 2 and 3 
(PAL Leaders) to work with 1st years to de-mystify academic parlance and terminology, giving them insider 
knowledge on how to survive the first year, and provide pragmatic support and direct students to other 
sources of help.  

Students may be required, at the discretion of the Course coordinator, to undergo diagnostic testing for 
academic English language abilities, and may further be required, at the Course coordinator’s discretion, to 
participate in academic English support workshops or classes laid on by the University. 

 

Students with disabilities 

The University of Bedfordshire is committed to ensuring that curricula across all courses are inclusive to all 
students. The Disability Advice Team is available to discuss any issues students may have and can provide 
services such as sign language interpreters, note takers, dyslexia screening/tuition and support with mobility 
on campus. They offer confidential advice and information about academic and persustments in 
examinations, applying for the DisaPortfolio leader, Course coordinator or Personal Tutor for advice at 
whatever point in their courseto do so be 
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Section 3 - Academic Information 
This section will be used as part of the approval and review process and peer academics are the target 
audience. 

Course Learning Outcomes 

1. Produce professional, publishable, accurate, ethically and legally sound, grammatically correct news 
& feature output for radio, television and online platforms from a variety of sources to given outlines 
and deadlines, understanding the differing demands on journalists of changing platforms and 
audiences and how to react to those demands. 

 
2. Demonstrate a critical and evaluative understanding of the tools of public relations, such as press 

releases, press conferences, interviews with the media, marketing and building strong media 
relations and of corporate management and decision making in a variety of organisational types and 
sizes, including commercial organisations in manufacturing and services, not-for-profit organisations 
and government.   

 
3. Demonstrate a professional and self-disciplined approach to your work both as an individual and in 

groups, performing it in accordance with professional and ethical standards and conventions. 
 

4. Apply appropriate academic and business research skills effectively for analysis, synthesis and 
problem solving. 

 
5. Show an understanding and a critical appreciation of the impact of current and future technological 

changes and their application to corporate and marketing communications.  
 

6. Process text, images and/or audiovisual content for effective journalistic or PR communication, 
using industry standard software and equipment, while adhering to health and safety requirements, 
where relevant. 

 
7. Demonstrate effective team-working and inter-personal and business communication skills as well 

as critical personal reflection. 
 

In order to qualify for the award of BA Journalism and Public Relations (with Professional Practice year) 
students will need to meet all of the outcomes above and: 

8. Demonstrate knowledge and analytical understanding of professional practice by successfully 
completing an approved period of approved work place practice. 

 

Course-specific regulations 

 

Teaching, Learning and Assessment 

The teaching and learning strategy within the journalism and marketing departments is in line with the 
education strategy framework that encompasses best practice within teaching and learning.  

Close integration of theory and practice, the progressive nature of learning, assessment, feedback and 
progression, is at the heart of the teaching and learning strategy. Units are delivered through a range of 
teaching and learning modes including: practical classes, seminars, workshops and tutorials.  

Self-directed learning is essential for students of Journalism and PR, particularly where individual application 
is the key to mastering techniques and skills such as using magazine software. This is promoted by informed 
teaching, task setting in stages building to professional standard projects, online support and developing 
collaborative projects not just within year groups, but across year groups. 

Assessment methods vary across the course, enabling students to develop strategies for a range of tasks, 
methods of evaluation and presentation giving you valuable employability experience. At all stages students 
receive detailed feedback on their work within 15 working days. Individual tutors all offer the opportunity to 
discuss any feedback in more detail at each level of study. As student skills and subject knowledge develop 
over the duration of their course, it is expected that they will develop increasingly sophisticated responses to 
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assessment and employ increasingly effective methods of peer and self-review. 

 

 

 

 

Additional Academic Information 

Peer-assisted learning (PAL) 

The first year unit whose scheduled learning hours include an hour a week for Peer Assisted Learning is 
MED 002-1 Introduction to the Journalism Industry. 

Initial Assessment 

The first year unit with a summative assessment in week 6 is MED 002-1 Introduction to the Journalism 
Industry. 

Improving students’ learning 

MED 002-1 Introduction to the Journalism Industry includes sessions on note taking and using learning 
resources including online resources both within the university library and online more generally. Across 
second and third year units students are generally called upon to provide contextual studies alongside their 
practical work in which they are encouraged to reflect on their professional practice. 

Academic Integrity 

Referencing, correct use of sources and the formatting of bibliographies will be introduced in Introduction to 
the Journalism Industry, in the first year. This is an essential element of ethical and professional academic 
practice which will be useful to you throughout the three years of your degree, and beyond. 

HEAR implementation 

 

Internationalisation 

 

Sustainability 
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Section 3 - Administrative Information 
This section will be used as part of the approval and review process and peer academics are the target 
audience. 

Faculty Creative Arts, Technologies and Science 

Portfolio Journalism and Communications Undergraduate 

Subject Community Media 

Department/School/Division Department of Journalism and Communications 

Course Coordinator Paul Rowinski 

Version Number 2/16 

Approved by (cf Quality Handbook ch.2) Periodic Review 

Date of approval (dd/mm/yyyy) 24/04/2014 

Implementation start-date of this version 
(plus any identified end-date) 

Oct 2014 

 
 
Form completed by: 
 
Name: Paul Rowinski Date: May 9, 2016. 
 
 
 
Authorisation on behalf of the Faculty Teaching Quality and Standards Committee (FTQSC) 
 
 
 
Chair: …………………………………………………………  Date: …..……………………………………. 
 
 
 

Course Updates 

Date 
(dd/mm/yyyy) 

Nature of Update FTQSC Minute Ref: 

6 April 2016 Units MAR005-2 Marketing Communications, MAR002-
3 Public Relations Management and Theory and 
MAR003-3 Public Relations Practice have been directly 
replaced by MAR021-2 Marketing Communications in 
the Digital Age, MAR015-3 Public Relations Ethics and 
CSR, and MAR022-3 Topical Public Relations Practice. 

 

May 18, 2016. Update of sandwich year to professional practice and 
adjustment to employability section and CLO 8 
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