
 
 
             

Course Information Form (CIF)       CIF14/15 
 
The CIF provides essential information to students, staff teams and others on a particular course 
of study and is designed to meet the University’s own expectations and those of external bodies 
such as the Quality Assurance Agency (QAA) in respect of programme specifications. 
 
 
SECTION 1 - General Course Information 
 

Qualification (award type) Bachelors of Arts (Hons) 

Course Title BA (Hons) International Business  

Intermediate 
Qualification(s) 

Certificate of Higher Education 
Diploma of Higher Education 
Pass Degree 

Awarding Institution University of Bedfordshire 

Location of Delivery Bedford Campus 

Duration of Course 
Three years full time 
Four years including work placement 
Part-time 

Level 4, 5, 6 

FHEQ 6 

Professional, Statutory and 
Regulatory Body 
accreditation 

 

Accreditation Renewal Date 
(Month and Year) 

 

Route Code (SITS)  
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UCAS Course Code 
N200 : 3 year course 
N201 : 4 year course 

Relevant External 
Benchmarking   

QAA General Business and Management Subject Benchmark 

Published Course 
Summary 

This degree is innovative and interdisciplinary and has a strong focus 
on employability. The internationalization of industry and all areas of 
business and the growth of multi-cultural communities within countries 
demands knowledge and understanding of business organisations from 
a global and cross-cultural perspective, including global marketing, 
international operations and strategy. The content of the course will 
equip you to be a business professional with an understanding of 
operations within an international organisation. Emphasis is also placed 
on interpersonal and collaborative communication skills and covers key 
aspects of the work environment and their implications for interactive 
work behaviour. 
 
You will develop knowledge and practical skills in business 
management, business research, marketing, finance, accounting, 
operations management, change management, and human resource 
management as well as the skills to negotiate and work in an 
international environment. This is in line with the university’s strategy 
and follows the CRe8 guidelines to ensure courses are Meaningful, 
Active, Reflective, Challenging and Collaborative. 
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SECTION 2 – Entry Requirements, Student Support and Further Opportunities 
 

Entry requirements 

 
Standard: 
Standard entry requirements for UK students – http://www.beds.ac.uk/howtoapply/ukugentryreqs 
Students from the European Union - http://www.beds.ac.uk/howtoapply/eu/guides 
International students - http://www.beds.ac.uk/howtoapply/international/apply 
 
Additional: 
Normally GCSE in English and Mathematics at grade C 
 
Consideration will be given to mature students without conventional qualifications, and business 
experience may be taken into account.   
 
Student Support during the course 

 
In addition to the standard University Student Information Desk (SID), all students are allocated a personal 
tutor. You will be allocated a Personal Academic Tutor (PAT) who will give you continued academic advice 
and support throughout the course. Close support and mentoring will help you identify and achieve your 
personal goals and targets. Your PAT tutor stays with you for the duration of the three year course.   
You will have a number of induction sessions before the formal classes begin. These will cover areas such 
as administrative arrangements, academic study in the UK, financial regulations and personal safety. If you 
have questions or problems with academic matters, support is provided by the Course Manager. In the event 
that you have an illness during the course or have significant personal or family problems the Student 
Information Desk (SID) offers independent and confidential advice. They are also the only people who can 
give you extensions to hand in dates for assignments; but they will only do this if you have a good reason. 
Other support is provided by Student Services, and by the Students Union. 
In addition to your normal classes, student-driven workshops, known as ‘clubs’ are held each week in order 
to support some of the particularly challenging areas of study such as research-related issues. In addition, 
Academic Liaison Librarians work regularly with all students developing their understanding of the resources 
available, nurturing their research abilities, thereby showing Information literacy as a valuable asset in the 
business environment which will help their study here and in the workplace.  
The Business School operates a drop-in service for students, the Academic Advisors, particularly when they 
need immediate help and personal tutors may not be available. As the name implies, there are no 
appointments. Students are seen as soon as an adviser is available. In some cases the advisers are able to 
deal with the problem. If not, they ensure that students are directed to the correct agency in the University 
for help. 

 
Students with disabilities 

 
There are no elements of the courses delivered within the university that should cause particular difficulties 
for students with disabilities. Documents such as course notes, exercises and examination papers can be 
produced in larger fonts and on different coloured paper and students may be given additional time to 
complete assessment. As advised by the Special Needs Adviser other adjustments can be made or other 
allowances given. 
Detailed information and advice on the nature of specific disabilities can be obtained from The Disability 

Advice Team: http://www.beds.ac.uk/studentlife/support/disabilities 

 
Distinctive Features of the course 
 
This innovative and interdisciplinary course will help you to gain the skills and knowledge required in key 
business disciplines coupled with a broader global business perspective. The course provides you with a 
deeper appreciation of the roles and relationships of businesses in an international context, together with the 
specific operational and strategic issues, challenges and opportunities that businesses face when they start 
operating at an international level. 

http://www.beds.ac.uk/howtoapply/ukugentryreqs
http://www.beds.ac.uk/howtoapply/eu/guides
http://www.beds.ac.uk/howtoapply/international/apply
http://www.beds.ac.uk/studentlife/support/disabilities
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You will also gain a working understanding of foundational concepts in the key functional and operational 
areas, including business management, business research, marketing, finance, accounting, operations 
management, human resource management, interpersonal and collaborative communication skills, covering 
important aspects of working in an international and multi-cultural environment. 
 
The course offers a rich learning experience which: 


 Is highly vocational with a focus on knowledge and understanding of business organisations from a 

global perspective; 

 Focuses on both large and small organisational contexts; 

 Instils a high level of professionalism from the outset; 

 Has a strong theoretical base in each unit; 

 Develops interpersonal and collaborative communication skills 

 Includes a supervised final year dissertation involving an individually conducted research element; 

 Provides further opportunity for professional development in a work placement relevant to 
international business 

 Has small class interactive teaching environments; 

 Focuses on hard and soft management skills for the 21st century. 

 
Career/further study opportunities 
Graduates of this course are highly attractive to employers because of their understanding of global 
business operations, their analytical and problem-solving skills, their ability to think logically and their 
personal effectiveness and credibility when working across cultures in international teams. On completing 
this course you are likely to work for an international firm either at home or abroad in one of the following 
areas: 
 

 International Human Resource Management 
 General Management 
 Marketing, Operations/ Project Management,  
 Business Consultancy  
 Account Management 
 Government  
 Starting your own business 

 
Further study: 
 
Post-graduate study, for example Specialist Taught Masters courses in Business Administration, Project 
Management, Accounting and Finance, Marketing, Human Resource Management 
 
Professional courses, for example: CMI, CIPD, CIM, ACCA, CIMA, APM PGCE Applied Business 

Research degrees 
 
SECTION 3 – Teaching, Learning and Assessment 
 

Educational Aims 

 
You are introduced to the foundations and broad concepts of business management related to key functional 
and operational areas, including business management, business research, marketing, finance, accounting, 
operations management, human resource management and intercultural communication. You will acquire 
knowledge and develop skills essential for managing a business from an international perspective, including 
global marketing, global perspectives on human resources management, managing international operations, 
strategy, change management and interpersonal and interactive collaboration skills. 
 
The course is delivered with an emphasis on abstract, conceptual propositions derived from: 
 

 a range of relevant models, ideas and techniques 
 a number of management theories appropriate to the specific units 
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 a range of suitable examples and contexts 
 student understanding and insight in functional areas of business management 
 student development of awareness of self and others from a cultural value perspective  

 
A significant emphasis of the approach taken seeks to provide for your individual needs helping you to derive 
maximum benefit from teaching and learning situations by utilising various self-development learning and 
reflection techniques. Transferable key skills are explicitly assimilated into individual unit syllabuses and the 
various forms of summative and formative assessments undertaken throughout the course help develop 
critical management skills. 
 
The course: 

 Provides you with a deep understanding of management and management theories in an international 
context 

 Enables you to study organisations, their management and any changes in a variety of operating 
environments and international environments; 

 Prepares you for the professional demands of contemporary managers in a range of careers in 
international business 

 Enhances the development of individual lifelong learning skills and personal development 
 Allows you to develop your individual critical skills and abilities within a business context 
 Helps you to analyse and synthesise information thus assisting your managerial skills 
 Enables you to understand the dynamics, responsibilities, and time management required when 

working as part of an international/multi-cultural team. 
 Develops your interpersonal and interactive skills when working in an increasingly complex 

international environment 

 
Course Learning Outcomes 
Upon successful completion of this course, you should be able to: 
 
LO1: Use knowledge and skills, apply and evaluate a range of relevant management theories, models and 
conceptual frameworks in relation to international business; 
 
LO2: Appreciate the interrelatedness of the functional disciplines and understand the way in which 
international business environment affect these functional disciplines; 
 
LO3: Conduct appraisal of current management techniques and practices within a variety of environments, in 
particular the multi-cultural and international environments; 
 
LO4: Display qualities of enquiry, reflection, imagination, creative thinking and innovation in the approach to 
the management of business organisations; 
 
LO5: Apply skills of rational argument, critical analysis, diagnosis, conclusion drawing, intra and inter-cultural  
communication and presentation, (both written and oral) to all business situations; 
 
LO6: Utilise an appropriate business research methodology and skills to design, propose and implement a 
research project; 
 
LO7: Apply relevant professional business skills and academic ability to continue into postgraduate study or to 
take up national and international career opportunities. 

 
Teaching Strategy 
This course is taught mainly through lectures, seminars and workshops, plus projects, research exercises, 
presentations, and case study analyses; with students taking responsibility for a significant amount of study 
outside class times. You are taught in small groups providing a supportive learning environment. A virtual 
learning environment (BREO) is used to support your learning in all units. 
 
The units offered are designed to encourage you to become independent and analytical learners and to adopt 
a holistic but interconnectedness approach to the study of international business. You are encouraged from 
the outset to put business into a variety of organisational and operating contexts and to be aware of the 
changing nature of the management functions and complexities within which all business but in particular 
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international business operates. You are expected to make use of the media in order to keep up to date with 
information, examples, debates, discussions, and events that will affect business practice. This is particularly 
important in international business which is subject to the fluctuations of the global economy. 
 
You will use materials from current business organisations which will be introduced by staff from their own 
research activities, from tutor engagement with consultancy work and from contacts the Business School and 
has developed to bring current projects into classes and more widely with local business communities.  
 
Academics employ a wide variety of teaching methods and strategies, which allow learning outcomes to be 
met. Lectures are supported by seminars and, typically, group tutorials that may incorporate work on case 
studies. Other teaching methods include workshops, role-play exercises, case studies, simulations and real 
world business problems. Where appropriate, you will be encouraged to develop your skills in the use 
information technology to support your learning. You will engage in group activities, leading to individual 
assessments, that require the ability to consider the nature of communication across cultures and how it adds 
value to the international business process. 

 
Assessment Strategy 

 
The course uses a range of assessment types and methods, as appropriate, to ensure the validity and fairness 
of assessment.  Formative assessment is used to provide feedback to you and support your progress while 
diagnostic assessment is used to assess students’ current knowledge or skills. Summative assessment for 
most units includes a combination of coursework, presentations, tests, or examination.   
 
Most units include elements of individual and group work activies to reflect the type of work undertaken in 
business and management. Assessment focuses on tasks that develop vocational skills, underpinned by 
subject knowledge, requiring higher levels of cognition in the later years of the course.   
 
Assessment takes a variety of forms, including essays and reports, portfolios, presentations, research 
proposals and exams. Peer and self-assessment are used in some units, as appropriate, but particularly 
where group work has been completed. 
 
All coursework has an assignment specification, with grading criteria, which is issued to you, normally at the 
beginning of the year, but at least 3 weeks prior to the deadline. All marked work is returned to you following 
the university guidelines, with written feedback, including advising you how to improve your work next time. 
 
All coursework submitted is subject to university procedures for the detection of plagiarism. 
 
Annual monitoring of the outcomes of assessment for each unit is completed, providing the opportunity for 
reflection on the assessment methods and weightings. 

 
 
 
 
 
 



7 
 

Unit Code Level Unit Name Credit Core (C) 
Option 
(O) 

Assessment 
Methods* 

Contributing towards the Learning Outcomes  
(Taught (T), Practised (P) and/or Assessed (A)) 

1 2 3 1 2 3 4 5 6 7  

TBC 4 Foundation of  Business 
Management  

60 C CS RE RE TPA TPA TPA TA TPA TPA TP A 

TBC 4 Principles of Accounting 30 C IT IT CB PA TPA   TPA   

TBC 4 Principles of Marketing   15 C OT EX  TPA TPA  TPA PA TPA P 

TBC 4 Intercultural Competence in 
Business  

15 C RE IT  TPA TPA TPA TPA PA TPA  

SHR009-2 5 Human Resource Management 15 C RE IT  TPA TPA TA TPA PA PA PA 

TBC 5 Intercultural Management in 
Business  

15 C LR IT  TPA TPA TP TPA TPA TPA PA 

SHR002-2 5 Business Research Skills 15 C RE RE  TPA  TP  TPA TPA T 

TBC 5 Operations Management 15 C PR/ 
RE 

IT  TPA TPA TPA TPA TPA TPA TP 

TBC 5 International Business 30 C RE EX  TPA TPA  TPA TPA TPA TPA 

TBC 5 Economics of International 
Finance 

30 C Ex-
PT 

WR-
I 

Ex TPA TPA TPA TPA TPA  TPA 

TBC 5/6 The International Business 
Environment: Work Placement 

30 O PO/R
E 

CS  PA PA PA PA PA PA PA 

TBC 6 Strategy and Change 
Management 

30 C RE RE EX TPA TPA TPA TPA PA TPA P 

TBC 6 Dissertation 30 C OT LR DI PA PA PA PA PA PA PA 

TBC 6 Marketing Communications 
Practice 

30 C PO/P
R 

PR/
RE 

 TPA TPA TPA TPA PA PA PA 

TBC 6  Global Marketing 30 O CS RE EX TPA TPA TPA TP TPA TP TP 
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SECTION 4 – Learning and Employability 
 
Skills Development Strategies:  
 
Communication 
To help with the development of this you will: 

 Focus on best practice in verbal and written communication in the Level 4 Foundations of 
Business Management; Intercultural Competence in Business 

 Have the opportunity to further develop critical skills in Business Research Skills (Level 5). 

 Have the opportunity to enhance your communication skills throughout the course, , for 
example, by working in group-informed activities, giving presentations, writing reports/essays, 
with formative and summative feedback; 

 This will culminate in your final year with the Dissertation. You will, enhance your academic 
writing skills and communication skills through managing this major piece of work. 

 
Information Literacy 
To help with the development of this you will: 

 Learn about sources of information available to you, both on-line and in hard copy, to support 
your studies, under the guidance of the Business Subject Librarian through dedicated 
sessions in the Level 4 Foundations of Business Management, with formative and summative 
feedback given; 

 Be given further guidance on information searching by the Business Subject Librarian at the 
beginning of Level 5 and 6, as well as within the Business Research Skills unit, to support the 
higher level of work expected;  

 Be continually encouraged to use a range of resources to support coursework, being aware 
of the authority, validity, accuracy and reliability of the material used; 

 Be expected to seek out academic journals and refereed papers to support work throughout 
all years of the course.  

 
Research and Evaluation 
To help with the development of this you will: 

 Build on your information literacy skills with a dedicated Business Research Skills unit in 
Level 5 to provide an understanding of how to undertake research and provide the 
opportunity to complete some in-depth empirically based research, with formative and 
summative feedback; 

 Be given guidance on cognitive skills and the level of work expected in each year ofthe 
course, with a focal session at the beginning of Level 6, explaining the requirement for critical 
thinking, critical analysis and evaluative skills;  

 Undertake your final year assessments understanding the need for stronger critical 
engagement and evaluation 

 Undertake a significant examination of primary and/or secondary research to support the 
objectives set out within a structured Dissertation. 

 

*The following codes for assessments methods apply:- 
AR Artefact PC Practical 
CB Computer-based  PF Performance 
CS case study PL Placement  

DI 
dissertation or 
project PO Portfolio 

EX Exam PR Presentation 
GR group report RE Individual report 
IT in-unit test OR Oral 
LR literature review OT Other 
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Creativity and Critical Thinking 
To help with the development of this you will: 

 Have the opportunity for creativity in class activities and coursework, for example, through 
problem solving and working with your peers; 

 Use your innovative skills in the Level 5 Small Business Planning and Entrepreneurship unit 
to generate and develop commercially inspired product/service ideas, thus helping you 
engage with softer management skills depending on your option chosen  

 Be given the opportunity to develop decision-making skills with respect to the consideration 
of multiple forms and types of (often-contradictory) data, facts, statistics, and information. 

 Be given guidance on cognitive skills and the level of work expected in each year of the 
course, with a focal session at the beginning of Level 6, explaining the requirement for critical 
thinking, critical analysis and evaluative skills;  

 Undertake your final year assessments understanding the need for critical thinking and 
evaluation. 

 Take part in a number of research master classes during level 6 to assist you to produce a 
top class Dissertation 

 

 
Team Working  

 
Team working is fundamental to a career in International Business and hence, the course seeks to 
develop excellent team working skills. 
 
The course focuses on best practice in teamwork in Foundations of Business Management (Level 4), 
with the opportunity for you to analyse your own team player skills and recognise the team player 
types needed for a successful team. 
 
You have the opportunity for teamwork in most units, and develop skills in self and peer assessment. 
Teams will encounter difficulties at times and in the later years of the course, you are encouraged to 
resolve difficulties with minimal academic intervention. In higher-level units, you have the opportunity 
to reflect on group working. 

 
Improving Learning and Performance 

 
You will complete a self-assessment exercise in the Level 4 Induction period, assessing your level of 
key skills. This initial assessment will enable you to have an understanding of the state of your 
knowledge at the outset of the course. You will have a personal tutor throughout your course, 
available to support you. 
 
The Foundations of Business Management unit introduces you to Bloom’s Taxonomy and you will 
have the opportunity to assess your own learning style, for example using Honey and Mumford and/or 
the Effective Lifelong Learning Inventory. Learning outcomes, assessment criteria and feedback are 
all discussed in this Level 4 unit and supported by tutors in other modules.  There is a focus 
onlearning to learn from the beginning of the course. The units on intercultural competence will enable 
you to develop interpersonal and interactive skills preparing your for the international business 
environment and provide the foundations for your employability at a global level. 
 
You receive guidance on cognitive skills and the level of work expected in each year of the course, 
with focal sessions at the beginning of Level 5 and Level 6. Individual forms of assessment in Level 5 
include both implicit and explicit reflective elements to allow you to assess your own performance. 
 
In Levels 5 and 6, tutors support you in the transition to becoming more independent learners, with 
assessments requiring greater research and fact finding and being more open-ended, with less 
guidance. Several units use a reflective element of assessment in the final year to encourage you to 
critically review your learning. 

 
Career Management Skills 
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The Careers Advisors meet you in the Level 4 Induction, to focus on your future career and introduce 
you to the Careers Service. You also have formal sessions in the Level 5 and Level 6 Inductions. 
 
The Careers Advisors, Career Service, and Work Placement Office meet you at the end of Level 4 to 
discuss options available to students and the support structures available to them.    
The course offers an optional year-long work placement between Levels 5 and Levels 6, which tutors 
encourage you to consider. You are introduced to the Work Placement in Level 4 and offered support 
throughout Level 5 to find a placement. Sessions and help are offered, for example on CV writing, job 
searching and interview skills.The course is designed to be vocational, developing skills required by 
employers, and tutors focus on this aspect. 
 
You are introduced formally to the theory of career planning and management, based on SOAR (Self 
Awareness, Opportunities Awareness, Aspirations, and Results) in the Level 4 Foundations of 
Business Management unit. This work will be continued and integrated within Level 5 units at 
appropriate points. You are encouraged to use the various Career Management on-line tools 
available for self-assessment and identification of career opportunities. 
 
In Level 6 you are encouraged to take greater responsibility for your career management, with the 
support of the Careers Service, which offer one-to-one career coaching. 

 
Progress Files 

 
The majority of units provide enabling opportunities for autonomous development in the areas of 
needs analysis, performance planning and management (especially within a group context) and 
presentation and evaluation. Units in all three levels make use of portfolios as a means of recording 
student progress.  The emphasis may be on incidents of communication breakdown, a collection of 
tasks or pieces of work or perhaps a series of journal entries of a more introspective and reflexive 
nature.  
The main mechanism for implementation will be through structured discussions with the dissertation 
supervisor but there will also be inputs from unit leaders. 

 
Professional Standards 
We believe that being on an undergraduate course is very much like working as a professional in an 
organisation. We therefore expect that you will behave like an employee – and we will do our best to 
behave as your employer. This has a number of imperatives: 
 

 Staff and students will work with professional integrity at all times; 

 Staff and students will abide by the Code of Conduct as stated in the University’s Student 
Regulations; 

 Staff and students should ensure contact details are current; staff should ensure that their 
availability is publicized and appropriate communication channels are agreed; 

 Students are expected to attend all classes; where there are mitigating circumstances staff 
must be informed promptly; 

 Staff and students must arrive on time for classes; 

 In all situations students and staff should dress and act appropriately; 

 Staff and students should work to sustain a culture of mutual respect; 

 All assessed work should be a student’s own and correctly referenced where material is taken 
from other sources; 

 Electronic devices must not be used during classes without express permission and mobile 
telephones must be switched off. 

 Student concerns should be raised promptly, through the appropriate channels 

 
 

Strategy for Developing and Embedding the Professional Standards 
 
The Professional Standards for the course, identified above, were agreed by the student body and the 
course team.   
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These standards will be shared with you once you join university and will be reviewed within the Staff 
Student Consultative Committee. You are reminded of the course professional standards in the yearly 
induction period. 
 
The course team will seek to encourage you to adhere to the above course professional standards. 
 
The course is informed by the codes of conduct and professional standards of the following 
professional bodies: 
Chartered Management Institute (CMI) 
Chartered Institute of Personnel and Development (CIPD)  
Association of Project Management (APM) 
Chartered Institute of Marketing (CIM) 
Association of Certified Chartered Accounting (ACCA) 
Chartered Institute of Management Accounting (CIMA) 
 
You are introduced to the codes of practice in Level 4, in order for you to plan your personal 
development and recognise the skills, values and behaviour required of professional practitioners. 
The professional body standards are referenced and used in later years, within the relevant subject 
modules. 
 
With the focus on career management and lifelong learning, you are made aware of the post-graduate 
professional courses many of which are available within the University, at Bedford and Putteridge 
Bury. 
  



12 
 

 
SECTION 5 – Administrative Information 
 
 

Faculty Bedfordshire Business School 

Field Marketing Tourism and Hospitality 

Department/School/Division Marketing Tourism and Hospitality 

Course Leader Alexander K. Kofinas (Portfolio Leader) 

Version Number 4th   (February 2014September) 

Body approving this version  

Date of University approval of this 
version (dd/mm/yyyy) 

 

 
 
 
Form completed by: 
 
Name: AK Kofinas     Date: February 2014 
 
 
 
Authorisation on behalf of the Faculty Teaching Quality and Standards Committee 
(FTQSC) 
 
Chair: ………………………………            Date: …..……………………………………. 
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